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EXPERIENCE
Bell Socialization Services York, Pennsylvania
Communications Coordinator February 2018-Present
· Produce relevant stories around Bell's mission statement within the community at large
· Develop and implement strategies for communicating a positive image of the agency to the community
· Share stories of Bell through articles and press releases
· Create vibrant, engaging online content for the agency website and social media platforms
· Continuously scan the internal and external environment to identify relevant communications opportunities
· Oversee articles, videos, and other online communication, including fundraising, marketing, and advocacy efforts
· Coordinate, write, and produce communications tools including e-newsletters, publications (quarterly magazine Resonance), articles, brochures, and others
· Plan and organize meetings to meet designated objectives
· Represent Bell at public appearances and community fundraisers
Bell Socialization Services York, Pennsylvania
Communications Intern August 2017-February 2018

· Researched, wrote, and posted content for social media outlets
· Maintained social media archives
· Wrote articles for agency website
· Created monthly social media calendars
· Analyzed past online campaigns
· Conducted general office duties

Kinectiv Lancaster, Pennsylvania 
Content Specialist/Lead Research Analyst September 2015-March 2017
· Led weekly educational meetings for the Content Marketing Department
· Created social media and web content for a variety of clients, including copy and imagery
· Utilized Hootsuite to organize the scheduling and posting of content to clients’ Facebook, Twitter, and Instagram accounts
· Provided editing for company projects spread throughout different departments
· Introduced analytical research methods for case studies involving current client campaigns
· Delivered a monthly PDF that provides data, statistics, trends, case studies, etc., to clients
· Researched demographics and languages to create a voice that connects the clients’ brand with the consumer
· Assigned tasks related to content creation for Content Marketing Department employees using Asana
· Distributed a weekly social media/IoT document that summarizes news, trends, events, breaking stories, etc.
· Presented valuable and thoughtful contribution to all creative brainstorming sessions
· Developed social media marketing strategies for campaigns about client services and goods
· Contributed to the structuring/streamlining process for acquiring prospective clients
· Produced and repurposed text/graphic/audio content on website projects
· Managed the Content Marketing Department’s intern
Today’s Business Pine Brook, New Jersey
Freelance Content Creator May 2015-November 2015
· Created monthly social media content for a variety of clients
· Helped clients develop their voice and brand across all of social media
· Researched industry news related to content
· Developed marketing strategies for social media campaigns about client services, company updates and promotional material
· Scheduled the organization and posting of content to brands’ Facebook, Instagram and Twitter accounts

Coyne PR Parsippany, New Jersey
Social Media Intern June 2014-August 2014

· Developed social context and images which conveyed the key messages of each client to target their demographics
· Scheduled and managed the organization and posting of content to brands’ Facebook, Instagram and Twitter accounts, which included Just Born Inc. and its various candy brands
· Researched current events and case studies relevant to clients and clients’ industries to promote brands directly associated with those events, including the MTV Music Awards
· Created and grew library of active social media fans for Hot Tamales, Mike and Ike, and Peanut Chews to understand the demographic for more direct content
· Actively participated in company-wide brainstorms by scribing ideas to come up with new content; 50% of ideas were used including a partnership with the Dew Tour


Efinger Sporting Goods Bound Brook, New Jersey
Social Media Coordinator/Sales Associate May 2013-May 2014
· Formulated social context to convey key messages to sport-minded demographics
· Began sales-based strategies through social media for the Bicycle Department
· Moderated the organization and posting of content to company’s corporate Facebook, Twitter and Instagram accounts to create engagement with consumers
· Established and coordinated offsite promotional events

Freelance Journalism Assignments
ESPN BMX Blog Freelance Journalist July 2011-2015
http://xgam.es/1H9ZhQl 

Flat Matters Online Blog Freelance Journalist July 2011-June 2012
http://bit.ly/1HbM7Wy
http://bit.ly/1I6g7kt 

EDUCATION 
Iona College, New Rochelle, New York
Master of Arts, Honors, School of Arts and Science, 2015
Major: Public Relations

The College of New Jersey, Ewing, New Jersey
Bachelor of Arts, School of the Arts and Communication, 2011
Major: Communication Studies with a concentration in Public/Mass Communication

SOFTWARE/SOCIAL MEDIA
Hootsuite, Google Drive, OneDrive, OneNote, Twitter, Facebook, Tumblr, Instagram, LinkedIn, YouTube, Vimeo, iMovie, Adobe Spark, Paint 3D, Raiser’s Edge NXT, Publisher, WordPress, InDesign, Photoshop, Pixlr, Word, Excel, Basic HTML, PowerPoint and MS Office.
