H1- How Does Health Awareness Content Drive Engagement on Social Media?

H2- Health Awareness Content Creates Conversations

For hospitals and health organizations, social media has become a prime tool for connecting with their audience to educate, promote, and inform. Health awareness content has become a key tool in the effort to drive engagement, although strategies differ with both target markets and demographics.

Quote

H2- Connecting with the right audience

Providing the right health awareness content to the right audience to get the most out of your social media strategy means shaping your content around your community. Take a look at the social media preferences of these age demographics:

· Baby Boomers (born 1946-1964) The most engaged with long-form media including blogs and articles. Receptive to emails and direct marketing strategies, and prefer content that is information based. Primarily uses Facebook and are most active between 5am and noon.
· Generation X (born 1965-1980) More receptive to online marketing than the Baby Boomer generation, Gen X members respond best to digital videos and email campaigns. This group primarily uses Facebook and Twitter, and are most active between 8pm and midnight.
· Generation Y “Millennials” (born 1981-1999) Highly engaged in digital media content. Millennials respond best to brief online content, videos and text message marketing. Primarily uses Instagram, Facebook and Twitter, and is most active between 6pm and midnight.
· Generation Z (born after 2000) Highly engaged in digital media content. Gen Z responds best to short videos, online quizzes and surveys. This group primarily uses Instagram, Snapchat, YouTube and Tik Tok, and is most active between 6pm and midnight.








How to Reach Generation X
Among the three, this age group is eldest. They are not active on social media platforms like Snapchat and Instagram, but a significant number of people from this age group use Facebook and Twitter. This means twitter campaigns and Facebook ads are a good way to reach them.
Email marketing is also the most effective medium for them out of all three age groups. They read more promotional emails than generation Y and generation Z. In addition, high-quality blog content is also an excellent way to earn the loyalty of generation X.
https://martech.zone/what-is-generational-marketing/

The older population is much more interested in information related content, and are receptive to long form written education.
