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Forward-thinking and highly effective marketing professional with proven success leading and delivering profitable solutions to drive sales, attract and maintain customers, and build a solid corporate brand in intensely competitive industries and markets. 

Experience Summary
Results-oriented, strategic marketer with an extensive history of demonstrated leadership and success in B2B and B2C markets by driving strategic growth and product visibility through top-notch marketing solutions, innovative branding strategies, and dynamic marketing campaigns. 

•	Email Marketing				•	Digital and Traditional Marketing
•	Market Research & Analysis				•	Brand Building & Product Awareness
•	Strategic Planning & Implementation						•	Project Management
•	Communication & Time Management Skills				•	Social Media Marketing

Professional Experience

M3 USA, Fort Washington, PA												August 2014 – July 2022              Develop, create, and execute marketing strategies to increase revenue growth, brand awareness, and physician engagement for a leading specialty physician portal (MDLinx) and provider of online marketing solutions to the life sciences industry.

Marketing Manager
· Increased user engagement on MDLinx by 25% from highly targeted marketing campaigns using email, direct mail, and social media. 
· Improved email open rate by 20%, conducting A/B testing to identify optimal subject line, content, frequency, layout, and timing.
· Revitalized a stagnant product line (Smart Doc) through timely and innovative marketing campaigns using a more personalized approach to each user increasing traffic by more than 300% year over year.
· Developed and managed campaigns from start to finish including targeting, segmentation, messaging, creative, measurement and reporting.

UAS, Broomall, PA															February 2012 – May 2014
Led and developed marketing, public relations and research initiatives for a leading national security company protecting over $15 Billion in assets. Established and grew well-conceived sales and marketing strategies, effectively penetrating target markets by building value-propositions that resonate with specific audiences.

Marketing Manager
· Conceived, developed, and executed a series of innovative “Award Winning” multichannel marketing campaigns that drove sales, increased brand identity and expanded business verticals.
· Revamped and completely overhauled the company website showcasing a new modern design, user-friendly navigation system, improved functionality, expanded content and the integration of social media activities raising customer traffic and lead generation dramatically.
· Built a diverse pipeline of business leads through networking, research, and business development driving phenomenal revenue growth and introducing new verticals for the sales team.
· As a key team leader for the newly adopted CRM platform SalesForce.com initiative with the company; managed, set-up, and created all campaigns, communications, and profiles increasing lead generation and new business opportunities for the sales team.

Dorman Products, Colmar, PA 											January 2011 – December 2011
Developed, launched, and managed marketing activities for several key automotive product categories and corporate initiatives for a $455M automotive aftermarket parts manufacturer and supplier through effective brand building, internet marketing, advertising, and promotional campaigns.

F.A. Davis Company, Philadelphia, PA									May 2009 – July 2010
Managed and launched marketing initiatives and product campaigns for a wide range of medical and nursing print, wireless and web products for a privately owned publishing company in a highly competitive industry.

Lippincott Williams and Wilkins, Ambler, PA							April 2000 – February 2009			
Managed and controlled a $750,000 marketing budget, supporting over $140 million in sales for the retail and wholesale channels of one of the largest medical publishers worldwide through effective development and execution of marketing campaigns.

AmeriHealth Administrators, Horsham, PA								June 1998-April 2000
Communications Assistant									
Designed and created marketing and promotional materials for AmeriHealth’s client base in the corporate communications department. 

LRP Publications, Horsham, PA											July 1997-June 1998		
Marketing Assistant									
Developed, designed and created marketing materials and promotional plans for the legal division of LRP Publications through direct mail, print and web.

Education
MBA, Marketing, 2006												
LaSalle University, Philadelphia, PA 

Bachelor of Science, Marketing, 1997						
Shippensburg University, Shippensburg, PA
